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National Day of Jordan
Jordan’s partnership with Japan continues to flourish
By Lina Annab
Ambassador of Jordan

In celebrating the 77th Indepen-
dence Day of the Hashemite King-
dom of Jordan, I extend my heart-
felt greetings to Their Majesties the 
Emperor and Empress of Japan, 
and to the Government and people 
of Japan.

Jordan and Japan have enjoyed 
solid relations and warm friendship 
since the establishment of diplo-
matic relations in 1954, and the re-
sumption of diplomatic ties in 1974. 
In 2024, we anticipate with joy the 
50th and 70th anniversary of bilat-
eral relations, which coincide with 
the silver jubilee celebrations mark-
ing the 25th anniversary of King 
Abdullah’s accession to the throne.

Over the past decades and under 

the leadership 
of King Abdullah 
II, our partner-
ship has steadily 
evolved, and it 
continues to de-
velop, fueled by 
mutual respect, 
shared values, 
and a vision for 
a peaceful world. Our longstanding 
relations are further bolstered by the 
exceptional friendship between the 
Royal and Imperial families.

King Abdullah II has visited Ja-
pan more than any head of state, 
underscoring the importance His 
Majesty places on relations with 
Japan. The most recent visit was 
in April 2023, during which King 
Abdullah II and Queen Rania met 
with Their Majesties the Emperor 

and the Empress of Japan, Prime 
Minister Fumio Kishida and oth-
er business and political leaders. 
During the summit meeting, Prime 
Minister Kishida highlighted the im-
portance of Japan’s relations with 
Jordan and the role of Jordan as a 
cornerstone of peace and regional 
stability. Moreover, several stra-
tegic initiatives were explored in 
the important fields of technology, 
digital transformation, education, 
agriculture, energy, and defense.

Situated in a region rife with vol-
atility and conflict, Jordan plays a 
pivotal role in fostering peace as 
well as in fighting extremism and 
terrorism. Jordan is also hosting 
and providing a safe haven and 
dignified life to almost 10 percent of 
the world’s refugees, giving it one 
of the highest per capita refugee 

populations in the world. 
Japan’s support for Jordan and 

for advancing peace in the region 
through supporting the Middle East 
Peace Process based on the two-
state solution is greatly valued. 
Central to achieving peace is the 
resolution of the Palestinian-Israeli 
conflict and ending the Israeli mil-
itary occupation of the Occupied 
Palestinian Territories. As Hashem-
ite custodian of Jerusalem’s Muslim 
and Christian holy sites, King Ab-
dullah II is committed to upholding 
the historical and legal status quo 
at these holy places, which is es-
sential for maintaining peace and 
freedom of worship.

On Independence Day we reflect 
with gratitude on the solid and con-
structive relations between Jordan 
and Japan.

Jordan, a keystone of peace in the Middle East
By Kazunori Tanaka
Chairperson, Japan-Jordan Parliamentary Friendship Association 

On behalf of the Japan-Jordan Parliamentary 
Friendship Association, I extend my heartfelt congrat-
ulations to our longtime friends, 
the people of the Hashemite King-
dom of Jordan, on the occasion of 
their National Day.

Since the establishment of dip-
lomatic relations in 1954, Japan 
and Jordan have developed an 
excellent friendship, building ties 
in various fields over the years.

In April of this year, Their Maj-
esties King Abdullah II, Queen Rania, and His Royal 
Highness Crown Prince Hussein were invited to Ja-
pan, where they met with Their Majesties the Emper-
or and Empress of Japan and had a summit meeting 
with Prime Minister Fumio Kishida.

In March, prior to the King’s visit to Japan, Deputy 
Prime Minister and Minister of Foreign Affairs Ayman 
Al Safadi was invited to Japan for the third Strategic 
Dialogue between Foreign Ministers with Foreign 
Minister Yoshimasa Hayashi, as well as a meeting 
with the Japan-Jordan Parliamentary Friendship As-
sociation.

As the international community is in the midst of an 
unprecedented crisis, including the situation in Ukraine, 
peace and stability in the Middle East region have be-
come even more important. There is no doubting that 
Jordan is a keystone for this purpose. Japan will continue 
to contribute, hand in hand with its Jordanian friends, to 
the peace in the Middle East including through our unique 
initiative of the “Corridors for Peace and Prosperity.” 

I believe that Japan and Jordan will be able to over-
come these difficulties and further strengthen our pros-
perous and long-lasting partnership.

Kazunori Tanaka

Courtesy of Embassy of Jordan

His Majesty King Abdullah II and Prime Minister Fumio Kishida in Tokyo in April

Lina Annab

(Publicity)
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O nline fashion giant
Shein  i s  explor ing
plans to build a fact-
ory in Mexico, as one
of its manufacturing
hubs outside China,

sources familiar with the matter told
Reuters.

The factory, which will produce
Shein items and is part of the retailer’s
push to localize production, could
shorten shipping time and cut distribu-
tion costs for Shein customers in Latin
America. It follows its announcement
that it will build a manufacturing net-
work in Brazil to serve as a global cus-
tomer base.

Shein was founded in China and
manufactures most of its products
there, but is now seeking to diversify.
The company sells $10 dresses and $5
tops and has taken market share from
other aordable fashion retailers.

Fast-fashion giant Shein plans Mexico plant
Reuters

Reuters file photo

The Shein logo is pictured at the company’s office in the central business district of
Singapore in October 2022. 

Now headquartered in Singapore,
Shein competes with PDD Holdings’
Temu, which sells low-priced items

ranging from clothing to electronics
from China in the United States

A final location for the Mexico site

has not been decided yet, said the
sources, who requested anonymity as
the discussions are private.

Shein will use funds from its recent
capital raise of $2 billion from investors
including Mubadala and Sequoia China
to fund the expansion, as it eyes an ini-
tial public oering in the United States.
Despite a valuation cut to $66 billion in
its latest funding round, the retailer still
posts annual revenue growth of 40%,
one of the sources added.

Shein, in an emailed statement, de-
clined to comment on the plan, but said
it is committed to localization as it ex-
pands to new markets.

“SHEIN’s localization strategy al-
lows us to shorten delivery times to
customers while expanding product
variety and supporting local eco-
nomies,” said Marcelo Claure, chair-
man of SHEIN Latin America, in the
statement.

Shein is “continuing to explore
nearshoring options,” he added, refer-

ring to manufacturing closer to the
point of sale.

Shein recently oered an online mar-
ketplace platform in Brazil, allowing
third-party merchants to sell their own
goods on the Shein app and website. A
similar marketplace would be launched
next in the United States before rolling
out globally.

The upcoming Mexico factory will
not house items from third-party
v e n d o r s ,  s o u r c e s  s a i d .  C l a u r e
confirmed that Shein is considering
bringing its “marketplace model to oth-
er markets across Latin America.”

Shein has come under fire in markets
including India, Brazil and the United
States for its supply-chain links to
China. A bipartisan group of two dozen
U.S. representatives in May called on
the Securities and Exchange Com-
mission to halt Shein’s initial public
oering until the company verifies it
does not use forced labor, Reuters re-
ported.

WASHINGTON (Reuters) — The
U.S. Commerce Department should put
trade curbs on Chinese memory chip
maker Changxin Memory Technologies
(CXMT) aer Beijing earlier this week
banned the sale of some chips by U.S.-
based Micron Technology Inc., the chair
of the U.S. House of Representatives’
committee on China said on Tuesday.

The restrictions by China’s cyberspace
regulator against Micron are the latest in
a widening trade dispute between the
world’s two largest economies. The move
by China sparked tough language from
key lawmakers and the White House.
White House press secretary Karine

Jean-Pierre told reporters on Tuesday
the Chinese announcement on Micron
was “not based in fact.”

The White House said the Com-
merce Department was “engaged dir-
ectly” with China over Micron, a maker
of memory chips that are essential for
products from cell phones to data cen-
ter servers. Senate Majority Leader
Chuck Schumer, the top Senate Demo-
crat, also said Tuesday he is talking to
the broader business community and
allies about the issue.

A spokesperson for the Chinese
Embassy in Washington did not im-
mediately respond to a request for

comment. A representative for CXMT
could not be immediately reached for
comment.

A Commerce Department spokes-
person declined to comment.

Representative Mike Gallagher, an
influential lawmaker whose select
committee on China has pressed the
Biden administration to take tougher
stances on China, is the only lawmaker
so far to call for retaliatory action.

The U.S. “must make clear to the
PRC (People’s Republic of China) that
it will not tolerate economic coercion
against its companies or its allies,”
Gallagher said in a statement.
 

Action demanded against Chinese chip firm CXMT

WASHINGTON (AP) — The Biden
administration has canceled plans to
award a $200 million grant to a U.S.
battery manufacturer amid criticism
from Republican lawmakers over the
company’s alleged ties to China.

Texas-based Microvast was one of 20
companies to win preliminary grants
totaling $2.8 billion to boost domestic
manufacturing of batteries for electric
vehicles. The company is building a
battery plant in Tennessee and was in
talks with the Energy Department for a
$200 million grant funded through the

2021 infrastructure law.
A spokeswoman for Energy Secretary

Jennifer Granholm confirmed Tuesday
that negotiations with Microvast were
canceled, but did not oer a specific
reason.

The Energy Department said in a
statement that it “maintains a rigorous
review process prior to the release of
any awarded funds, and it is not un-
common for entities selected to parti-
cipate in award negotiations’’ to ulti-
mately be denied a federal grant.

“The department can confirm that

U.S. rejects grant to battery maker
over alleged ties to China

NEW YORK (Reuters) — Target,
which rolled out its Pride Collection at
the start of May, is  pulling some
products from its stores aer facing
customer backlash, saying it was acting
to protect employee safety, the com-
pany told Reuters on Tuesday.

Target Corp. is oering more than
2,000 products, including clothing,
books, music and home furnishings as
part of its Pride Collection. 

The items include “gender fluid”
mugs, “queer all year” calendars and
books for children aged 2-8 titled “Bye
Bye, Binary,” “Pride 1,2,3” and “I’m
not a girl.”

“Since  introducing this  year ’ s
collection, we’ve experienced threats
impacting our team members’ sense of
safety and wellbeing while at work,”
Target said in a statement.

“Given these volatile circumstances,
we are making adjustments to our
plans, including removing items that
have been at the center of the most sig-
nificant confrontational behavior,” the
Minneapolis-based retailer said.

Target has been celebrating Pride
Month for more than a decade. But this
year’s collection has led to an increase in
confrontations between customers and
employees and incidents of Pride mer-
chandise being thrown on the floor,
Target spokesperson Kayla Castaneda
said.

Target’s action comes on the heels of
a conservative backlash against Bud
Light, aer brewer Anheuser-Busch
promoted the beer on social media last
month with transgender influencer
Dylan Mulvaney. 
 

 

Target 
removing 
some LGBTQ
merchandise 
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